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Research on comprehensive promotion of formation of
low-carbon lifestyle in New Era

“Research on Theory and Practice of Inclusive Green Growth” Project Team

( Institute of Industrial Economics Chinese Academy of Social Sciences Beijing 100006 China)

Abstract: Low carbon living is an inevitable requirement for achieving the “dual carbon” goal and promoting
harmonious coexistence between humans and nature. The Inclusive Green Development Tracking Survey
Group ( IGDS) has conducted a nationwide survey on low-earbon living and the results showed that the
majority of residents in China have a sense of environmental protection responsibility have good expectations for
low-carbon behavior are willing to bear additional costs for low-carbon living and have achieved significant
results in low-earbon living practices in areas such as food clothing housing transportation and tourism.
However the transformation of low-carbon life still faces many urgent problems in both cognitive and
practical aspects. To effectively promote low-earbon lifestyles targeted publicity and education should be
strengthened to cultivate awareness of low-carbon living among urban and rural residents; tilting towards
middle and low-income groups market-oriented incentives and precise financial support should be emphasized for
low-earbon living; based on the low-earbon living practice of food clothing housing transportation and
tourism the low-earbon lifestyles are promoted through supply system reform; the infrastructure construction
is improved to provide hardware support for the widespread formation of low-carbon lifestyles.
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